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LEATHER CRAFTS

“Design & Make Products in Sustainable Raw Materials for Hotels, Fashion Brands & Corporates”

Est 2011



INTRODUCTION

INCORPORATED IN NOVEMBER 2011

WE ARE INTO DESIGN, MANUFACTURE AND DISTRIBUTION OF
HAND MADE LEATHER AND ALLIED PRODUCTS

VISION - “TO BECOME THE LEADING INDIAN INNOVATIVE
LEATHER PRODUCTS MANUFACTURING COMPANY IN THE GLOBAL
MARKET ~

USP - ALL PRODUCTS ARE “HAND MADE"
OUR TAG LINE “YOUR IMAGINATION OUR CREATION"
WE ARE A “SPECIALIST” AND NOT GENERALIST



LUXURY HOTELS & RESTAURANT CHAINS




FOR LUXURY HOTELS & RESTAURANT CHAINS

“WE MAKE CUSTOMIZED PRODUCTS AS PER BRAND STANDARDS FOR MORE
THAN 100 LUXURY HOTELS AND RESTAURANT CHAINS IN INDIA AND
INTERNATIONALLY. WE MANUFACTURE THE PRODUCTS IN BELOW MATERIALS

 LEATHERETTE/FAUX LEATHER/PU/NON
LEATHER/ REXINE

* ACRYLIC
* METAL
 POLYESTER (NYLON)



PRODUCTS IN LEATHERETTE




PRODUCTS IN ACRYLIC




PRODUCTS IN METAL




PRODUCTS IN MOTHER OF PEARL




PRODUCTS IN BONE INLAY




PRODUCTS IN BONE INLAY




PRODUCTS IN BONE INLAY




PRODUCTS IN WOOD BONE INLAY
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PRODUCTS IN ONYX




PRODUCTS IN POLYESTER (NYLON)




SUSTAINABLE PRODUCTS
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AS WE DO NOT PLANET “B” PEOPLE ACROSS THE WORLD ARE BECOMING MORE
AWARE OF SUSTAINABILITY AND SUSTAINABLE PRODUCTS, SPECIALLY THOSE
PRODUCTS THAT PROVIDE ENVIRONMENTAL, SOCIAL AND ECONOMIC BENEFITS

WHILE PROTECTING PUBLIC HEALTH AND ENVIRONMENT OVER THEIR WHOLE LIFE

CYCLE, FROM THE EXTRACTION OF RAW MATERIALS UNTIL THE FINAL DISPOSAL.

KEEPING THE SAME IN MIND WE “MARUTI LEATHER CRAFTS™ MAINLY SERVE THE
HOSPITALITY INDUSTRY HAVE TAKEN UP A GOAL OF CREATING SUSTAINABLE
PRODUCTS



SUSTAINABLE RAW MATERIALS

“SUSTAINABLE RAW MATERIALS THAT ARE THOSE PRODUCTS THAT
ARE MADE FROM NATURAL & RENEWABLE RESOURCES AND IS 100%
BI0 DEGRADABLE WHICH DOES NOT HARM NATURE OR INCREASE
CARBON FOOT PRINTS”



SUSTAINABLE/ NATURAL RAW MATERIAL

* REAL LEATHER

* LINEN

« WOOD

 RATTAN (BAMBOO MATT)
* CONCRETE

* GORK
 COTTON/CANVAS BAGS



SUSTAINABLE RAW MATERIALS
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PRODUCTS IN REAL LEATHER




PRODUCTS IN LINEN
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PRODUCTS IN WOOD
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PRODUCTS IN WQ0D




RATTAN

RATTAN IS PROCESS OF WEAVING INTRICATE PATTERNS OF MATT BY HANDS
MADE USING NATURAL ANTI FUNGAL BAMBOO.
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CONCRETE PRODUCTS

ADVANTAGES

LOWEST IN CARBON FOOTPRINT

DURABILITY IN ANY ENVIRONMENT

IT DOESN'T BURN, RUST OR ROT

VERSATILITY - IT CAN BE MOLDED INTO ANY SHAPE,
COLOR OR PATTERN IMAGINABLE

LOW MAINTENANCE COSTS

100 % RECYCLABILITY, PLUS THE MATERIALS NEEDED TO
MAKE CONCRETE ARE ABUNDANT IN JUST ABOUT EVERY
LOCALE ON THE PLANET



CONCRETE




CONCRETE PRODUCTS




CORK PRODUCTS




COTTON/CANVAS BAGS

FOR GATHERING UP LAUNDRY, KEEPING SHOES SHINY, FOR STOPPING HAIRDRYERS
GETTING INTO A TANGLE OR JUST FOR DELIVERING THE DAILY NEWS, YOU CAN CHOOSE
FROM SELECTION OF OUR QUALITY BAGS MADE FROM NATURAL CANVAS/ COTTON

HAIRDRYER




WHO MANUFACTURE OUR BAGS?

OUR LAUNDRY, SHOE & NEWS PAPER BAGS ARE MADE UNDER A SPECIAL INITIATIVE.
T0 MANUFACTURE THE BAGS WE HAVE TIED WITH A WOMEN'S COOPERATIVE BASED IN
MUMBAI. THE MAIN OBJECTIVE OF THIS STEP IS EMPOWERMENT OF WOMEN BY
PROVIDING EMPLOYMENT SO THEY BECOME SELF DEPENDENT.
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RESTAURANT ACCESSORIES




RESTAURANT AGCESSORIES




RESTAURANT AGCESSORIES




Dear Guest,
Your Mini Bar has been stocked with a supply of

specially selected refreshments and drink
rejuvenate you

Your personal bar will be checked and
replenished every day. The consumption will be

charged to your room account, Please use the
In-Room Dining menu or contact

"At Your Service" for our special
recommendation ==

Trust you are enjoying your stay at Courtyard by

Marriott Pune Chakan

Thanking You
Hou

RESTAURANT AGCESSORIES

Food
Checolates
Lays

Peanut Chikki
Pune Snack
Biscuits

Go Nuts

Beverage

Mineral Water (500ml)
Tropicana Juice (200mi)
Aerated Beverage (330ml)
Red Bull (250ml)

Beer (330ml)

Vodka (375ml)

Scotch Whisky (375ml)




HOTEL UNIFORM SHOES




UPHOLSTERY

“WE PROVIDE UPHOLSTERY LEATHER TO LUXURY HOTELS, INTERIOR DESIGNERS,
ARCHITECTS AND INDIVIDUALS TO MANUFACTURE

HIGH END FURNITURE"




UPHOLSTERY LEATHER USED IN RESTAURANT DINING SOFAS




CLEANING & MAINTENANCE OF LEATHER FURNITURE

WE UNDERTAKE ANNUAL CONTRACT FOR CLEANING AND MAINTENANCE OF
HIGH-END LEATHER FURNITURE
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CLEANING & MAINTENANCE OF LEATHER FURNITURE

Before  After




CORPORATES




CORPORATE LEATHER PRODUCTS

WE ARE THE “TREND SETTERS” IN CORPORATE
MERCHANDISING.

“MARUTI LEATHER CRAFTS” OFFERS COMPLETE CUSTOM
MADE RANGE OF LUXURIOUS CORPORATE PRODUCTS
STARTING FROM THE DESK TOP PRODUCTS TO PERSONAL
ACCESSORIES WITH THE COMPANY BRANDING



CORPORATE LEATHER PRODUCTS




CORPORATE LEATHER PRODUCTS




PERSONALIZED LEATHER AGCESSORIES




PERSONALIZED LEATHER AGCESSORIES




BRANDING/EMBOSSING ON LEATHER PRODUCTS




PRIVATE LABEL MANUFACTURING/CONSULTING

WE UNDERTAKE MANUFACTURING OF EXISTING AND UPCOMING FASHION BRANDS FOR
THEIR MANUFACTURING OF ALL TYPE LEATHER PRODUCTS. WE ALSO HELP THEM
WITH DESIGNING AND PROCUREMENT OF RAW MATERIAL AS PER BRAND
STANDARDS.




B2B FUNCTIONAL PRODUCTS

WE MAKE PRODUCTS FOR COMPANIES WHICH
SERVES AS A NECESSITY WITH THEIR PRIMARY
PRODUCT/SERVICE AND WITHOUT WHICH THE
PRODUCT CAN NOT BE COMPLETE.



KEY HOLDERS FOR SAFE MANUFACTURING COMPANIES




BUILDERS AND DEVELOPERS

MULTI DOOR KEY CHAIN
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MAIN DOOR

FRENCH DOOR




BUILDERS AND DEVELOPERS
HOME REGISTRATION DOCUMENT FOLDER
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BANKS AND FINANCIAL INSTITUTIONS
PREMIUM CUSTOMER FOLDERS




BANKS AND FINANCIAL INSTITUTIONS
CHEQUE BOOK WALLETS




TRAVEL COMPANIES

TRAVEL MERCHANDISE




FITNESS CLUBS
GYM MERCHANDISE




INDUSTRIAL FUNCTIONAL PRODUCTS
LEATHER TOOL CASE




OUR HONORABLE CLIENTS
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OUR HONORABLE CLIENTS
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HOTELS & RESORTS

ClubMahindra Leading Environmentally Sensitive Hotels
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OUR HONORABLE CLIENTS
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OUR HONORABLE CLIENTS

7% 4 Borregaard .MERCK .‘/enon fm

Jogether lo e next feve/

F OOdhCllly GUNNEBO’

Godrej Industries Ltd. — for the love of food — For a safer world

SINCE 1950
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RALLIS INDIA LIMITED
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MEDIA MENTION




MEDIA MENTION

AS A RISING ENTREPRENEUR BBC NEWS INTERVIEWED MR SACHIN SHINDE FOR THEIR
PROGRAMME “INDIA BUSINESS REPORT” & “THE NEW MIDDLE CLASS”

link: https://goo.gl/od2xqf



https://goo.gl/OD2XQf

MEDIA MENTION

......

SACHIN SHINDE
Entrepreneur
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Middle,
na

(lass of
its own

New series being
telecast on BBC World,
claims that India will
have the biggest middle
class populationinthe
world by 2027

Yogesh Pawar @ powarofyogesh

A new series of short films and
debates exploring people’s life in
developing economies as they
discover their buying power, to be
telecast on BBC World and titled
The New Middle Class, says India
will have the biggest middle class
population in the world by 2027.

But put the celebrations on
hold. The series, which uses data
from the Skolkovo Institute for
Emerging Market Studies, Mos-
cow University, compares the
middle class in India with that of
China and with that of Ivory Coast
in Africa, and then goes on to
warn that socio-economic fis-
sures like caste will keep India’s
most disadvantaged groups out of
the ambit of economic growth,
and rob them of its benefits.

The series illustrates this using
Sachin Shinde as an example.
Shinde holds an international
business management degree
and runs two small workshops
where he employs 15 people. This
manufacturer of leather wallets,
belts and shoes for luxury hotels

hasn’t stopped Sachin Shinde
from starting his own business

wants to create his own big brand.
Yet, he speaks bitterly of the treat-
ment meted out to him at a bank
where he applied for an educa-
tion loan a few years ago to study
in the UK. “The staff was surprised
that a person from my caste could
even think of going abroad to
study,” he recalls.

Then in another case study.
Mumbai resident Vishal Nala-
wade and his wife Shraddha Me-

da
it
shram were forced to cut ties
with their families as they were
opposed to their match because
of caste differences. While Vishal
is a web developer, Shraddha
works in public relations. “We are
both well educated and have
good job prospects but none of
this mattered to our parents,”
says Meshram in the report.

According to the series’ China
segment, which  questions

Scan the graphic using the ‘dnait’ app
formore content. For instructions,
visit dnaindia.com/apps/dnait

whether China’s middle class can
‘spend the world out of recession’,
China's National Bureau of Statis-
tics announced in January 2012
that the country’s urban popula-
tion had surpassed its rural popu-
lation that year. The segment
highlights that the “incredible”

. shift has seen 200 million people

leave the countryside-in the past
decade alone. “While the exact
scale and scope of the next phase

" s still being debated, no one
! doubts China's new government’s

intention to step up the mass mi-
gration by yet another notch,”
says the segment. Consumer
spending currently makes up as
little as 35% of China's total econo-
my, a long way away from other
developed economies’ 70%. “So
China is trying to shift to a model
based on growth instead of the
money in Chinese consumer’s
pocket. And that's where the new
middle class comes in," explains
the segment.

Africa’s definition of the mid-
dle class is drastically different,
points out the series, which stud-
ies two Ivorians, thought to be

‘middle class’ by the African De-
velopment Bank because, they
survive on $2 to $20 a day.

Konan Kouassi Vercruysses,
who runs a phone booth with his
cousin, works five-hour shifts, six
days a week and attends univer-
sity with hopes of running his
own business. Kouadio Koffi, is a
security guard who shares a one-
room house with his brother. He
works 12-hour night shifts, six
days a week. Both men, who live
in the city of Abidjan, do notown
acar,a house or land and were af-
fected by the five-month conflict
following the disputed 2010 polls.

Explaining the rationale be-
hind the series, BBC World News
producer lan Rose told dna,
“There is a profound shift in the
global balance of power and in
the developing economies of Asia,
Africa and South America were
billions are emerging from pover-
ty, moving to cities and becoming
consumers with new outlooks,
ambitions and political demands.
The question is whether the
world can sustain big demo-
graphic changes.”




AWARDS & AGCOLADES

OUR COMPANY "MARUTI LEATHER CRAFTS HAS BEEN AWARDED "AMITY BUSINESS
EXCELLENCE AWARD® FOR THE YEAR 2020 AT AMITY UNIVERSITY DELHI

Awards & Recogn

Day 1: Februwar- 18th, 2020




AWARDS & ACCOLADES

OAMITY UNIVLRSI Y
INBUSH. \&

WORLD SUMMIT &

We Honour

Maruti Leather Crafts

with

Amity Corporate ‘L. vcellence Award
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FOLLOW US ON SOCIAL MEDIA

www.facebook.com/marutileathercrafts

www.twitter.com/marutileather

www.instagram.com/marutileathercrafts

www.pinterest.com/marutileather
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www.marutileathercrafts.tumblr.com



http://www.facebook.com/marutileathercrafts
http://www.twitter.com/marutileather
http://www.instagram.com/marutileathercrafts
http://www.pinterest.com/marutileather
http://www.marutileathercrafts.tumblr.com/

Contact Us

Contact Person: Sachin Shinde
Website

www.marutileathercrafts.in

Email
sales@marutileathercrafts.com | sachin.shinde@marutileathercrafts.com
marutileathercrafts@gmail.com

Mobile
+918652160434 | +919820249314

Studio Address:
Maruti Leather Crafts
08 Bidiwala Chawl,

Behind Final Choice/Dharavi Leather Point Showroom,
Near Gold Filed Plaza Union/SBI Bank Gate, Sant Rohidas Marg,
Kranti Nagar, Kala Killa
Dharavi, Mumbai — 400017, MH, India

Registered Office:
B-26 Nav-Ratan Near Gaondevi Girjamata Temple, Old Dombivli Road,Dombivli (West) 421202
Thane,MH India



THANK YOU...........



